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Click Here to Download 
the Brand guidelines

A FAMILY OF OPTIONS.

The Industry Benchmark for Digital Image Capture.

• Choose the right Detectors for your budget and work�ow.

• Upgrade your existing �lm or CR systems to full wireless DR with a retro�t system
   and a detector.

• Get the immediate image preview that only DR can provide.

• Bene�t from DR’s outstanding image quality.

• Various cassette sizes let you choose the best �t for your exams.

Advantages at a Glance:

Our solutions provide high-quality X-ray images in seconds for  rapid, con�dent diagnoses
and earlier commencement of treatment. Plus, we offer a wide array of Detector models,
so you can select precisely the right ones for your facility. 

Our portfolio of DR detectors includes wireless, shareable, and �xed models to meet your
demands based on exam type, detector size, dosage level, and budget.

Carestream is committed to providing the marketing support and tools you need to
increase sales. This marketing Toolkit offers the personalized elements you need
to effectively promote the DR Detectors Family, including logos and photography,
social media, e-blast campaigns, and a website. We want to help you energize your
DR Detectors Family sales this year. And we’re committed to providing all the tools
you need for maximum success.

ABOUT THIS DOCUMENT

https://carestream.stylelabs.cloud/collections/210bdc7fae5347c6a60033bd160d21
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LOGOS AND IMAGES 

In this toolkit you’ll �nd a sample of X-ray
images. We’re continuously building on this
library of images and will notify you when
new images become available.

Contact Carestream WW Marketing for any
special image requests.

 

Click Here to
Download the �les

LOGOS

PHOTOSDETECTORS

X-RAY IMAGES

X F A C T O R

Using consistent, high-quality graphics and photography in your marketing
materials reinforce your customers' perceptions of you and the products
you sell.

We're providing logos and images for use across all marketing  materials.
Images are in high resolution for print and low resolution for use on the Web.

https://carestream.stylelabs.cloud/collections/ec4b61b0293b4a08aa591f20332406


MARKETING TOOLKIT

Carestream and you.
We’re better together.5

DR Detectors Family

 

COPY & VALUE PROPOSITIONS

✔
 

Click Here to
Download the �les

RADIOLOGIST RADIOGRAPHER RADIOLOGY
ADMINISTRATOR

PATIENT PHYSICIST AND
BIOMEDICAL ENGINEER

A Word document is provided with this kit that includes product details and value
propositions you can incorporate into your website or other marketing materials.

Use the value proposition statements, promotional images, and content
supplied to update your website or create your own branded materials.

Your website is often the �rst place end users will see if you have
the products they need. Make sure it looks good and offers the most
comprehensive purchasing decision information.

We’ve also included product promotion artwork and �les for creating custom
headers or artwork for the web pages.

https://carestream.stylelabs.cloud/collections/f520701adc124b5c80a62e90e182cd
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PRODUCT COMPARISON MATRIX

Use this sales aid to show the features and bene�ts of the DR Detectors Family
as a comparison tool to �nd the best �t for their inspection applications.

DRX-LCDRX-PLUS 3543C LUX 35 FOCUS 35 C DRX PLUS Speci�cation
Weight

External Dimensions

Pixel Size (microns)

Scintillator

Dynamic Imaging Capability

Beam Detect Mode

RFID based registration

On-Board Calibrations

WiFi Capability

Battery Life 
(Images in 3hrs)

AP Mode

Battery Hot-Swap

Fluid Ingress

Drop Test Results

X-Factor Enable

3.43 kg (with battery)

ISO4090

150um

CsI

No

Yes

No

802.11 a/b/g/n/ac

Gain, Offset, Defect

6.5 hours or 585 maximum
 images per charge

Yes

No

IP44

75cm (29.5”)

No

3.2 kg (with battery)

15.1 x 18.09 x 0.59 in /
 38.35 x 45.95 x 1.47 cm 

139um

GoS/CsI

Yes

Yes

Yes

802.11 a/b/g/n/ac

Gain, Offset, Defect

340 maximum images per 
charge in

“Direct Connect Mode”

Yes

Yes

IP57

60.9cm (24”)

Yes

6.99 lbs / 3.2 kgs
(with battery)

15.1 x 18.09 x 0.59 in / 
38.35 x 45.95 x 1.47 cm 

139um

GoS/CsI

Yes

Yes

Yes

802.11 a/b/g/n/ac

Gain, Offset, Defect

340 maximum images per 
charge in 

“Direct Connect Mode”

Yes (transportable lite)

Yes

IP57

24”

Yes

4.7 lbs./2.1 kgs. without battery 
(5.2 lbs* /2.4 kgs with battery)

15.1 x 18.09 x 0.59 in /
38.35 x 45.95 x 1.47 cm

139um

CsI

Yes

Yes

Yes

802.11 a/b/g/n/ac

Gain, Offset, Defect

Battery Pack (Normal Version)
- 490 images per charge Lite 

Battery Pack (Light‐Weight Version)
- 250 images per charge

Operational after 3 days in 
undisturbed “SleepMode”

Yes (transportable lite)

Yes

IP57

36” – meets MIL_Spec_810G

Yes

16 kg (35.27 lbs)

17" x 48"

139um

CsI

No

Yes

No

802.11 a/b/g/n/ac

Gain, Offset, Defect

3h @ 90s cycle Single
battery power

-6h @ 90 s cycle Dual
 battery power

Yes

No

IPX0

No

Yes

https://carestream.stylelabs.cloud/collections/55d78dbe4cc540408b10d5bf421aaf
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SELL SHEETS

 

When we work together to promote products, you stand to gain more sales.
Be sure to use these materials to create more awareness among your
customers.  

Lux 35 Detector DRX-Plus Detector

DRX-LC Detector Focus 35C Detector

DRX-Plus 2530C Detector

https://carestream.stylelabs.cloud/collections/70389312e8d24792b73da2e4a48518
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Sending a series of e-blasts to your customers in a predetermined
time frame will help to keep your company top-of-mind when
they need products.

As part of the Carestream DR Detectors Family advertising schedule, we’re deploying
a series of e-blasts to professionals that have opted-in to receive our messages.

E-BLAST TEMPLATE & CONTENT

We´re providing the assets used in our e-blasts to use with your name and contact
information.

Click Here to
Download the �les

https://carestream.stylelabs.cloud/collections/8d56f1dcc6d04760aadcdd05280bf4
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Email Marketing Campaigns
with Landing Pages
– Fast and Affordable!

Instructions
to create an
E-blast from
PowerPoint.

 

Download and open the e-blast template provided in this toolkit.

Edit the text with the information you want to send to your client.

Once the information is complete, in the slide thumbnail pane,
on the left side of the PowerPoint window, select the slide
you want to save.

Click File > Save As (or Save a Copy if your presentation
on OneDrive or SharePoint). Navigate to the folder where
you want to save your slide.

Type the name of your slide image in the File name text box.

Click Save. Review the PowerPoint dialog box, and select
Just This One to save your selected slide as an image.

Click to open the Save as Type drop-down menu. Select one
of the following image formats for your slide.

Select: JPEG File Interchange Format (.jpg)
or PNG Portable Network Graphics Format (.png)

1

2

3

4

5

6

7
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Email Marketing Campaigns
with Landing Pages
– Fast and Affordable!

Instructions
to send an
E-blast from
Outlook.

Click on the insert command.

Choose the recipients, write the email´s “Subject”
 and click “Send”

That´s it!, You sent an e-blast from your email quickly and easily.

Click on “OK” 

Select the image and then click on the option “Center text”

Click on “message” 

1

2

3

4

5

Once the image is centered, click on the “link” icon 6

8

9

Open a new email on Outlook.

Click on the “pictures” icon         and select the option

“This Device”, choose the e-blast image you created

on PowerPoint.

In the pop-up window, choose “Existing File or Web Page”.

On the “Address” �eld,

copy and paste the website address of the landing page or the

page you want the e-blast to link to. We recommend checking

that the link is visualized correctly on your browser �rst.

7
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Carestream is actively promoting the DR Detectors Family through e-blast
campaigns with a landing page

LANDING PAGE TEMPLATE

Click Here to go
to the landing page

https://www1.carestream.com/l/651963/2023-02-08/2bkbck
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Use Social Media to Engage with Customers and Prospects
on the Platforms They Prefer.

Most of your target audience is using social media to �nd industry-related
news and education. Be proactive and connect with your prospects
and buyers on the social platforms they use.
• 92% of B2B buyers use social media platforms speci�cally to engage
   with industry thought leaders (Bambu, 2019).
• More than 50% of revenue across 14 major industries is generated
   by social sales. 75% of B2B buyers and 84% of C-level executives
   are in�uenced by social media when making purchasing decisions.
   (smallbizgenius, 2020)

Connecting with customers and prospective customers can bene�t you
in several ways:
• Build/strengthen relationships
• Introduce yourself to non-customers
• Expose your content to a broader audience
• Create opportunities to engage with customers and prospects

What Should You Post?

LinkedIn is more of an educational platform. Feature informative
industry content rather than sales literature on your company’s
LinkedIn page.
• Share blogs. Embed a link to one of the blogs we’ve provided in
   the toolkit. Be sure to comment on why the information
   is relevant to your audience.
• Share an industry article that would interest your prospects
   and customers or insights you’ve learned from a recent webinar
   or customer visit.*
• Share a photo and interesting comments from a customer visit.*
   Link to your company website.
• Share information about an upcoming event where people can
   meet you and your team. Include a link to your company website.
• Share photos and information about new products you are carrying.
   (It’s ok to do occasional product posts.) Link to your company website.
• Share news releases you have created – and don’t forget the link
   to your website.
• Make sure your sales team and other employees share the posts
   on their LinkedIn feeds, too. This will increase the number
   of people who see the posts.

*Always get permission from customers before posting any information about them.

Be Social.

Where Should You Post?

LinkedIn is an effective platform
for sharing informative content.
Professionals who are on LinkedIn
are looking for opportunities
to connect with others in their
industry to learn and grow
together.

Facebook promotes the “human”
side of the brand and lets you
connect with customers in a less
formal way.

Twitter is a place to see the latest
news and “what’s happening.”
It’s common to use Twitter for
content marketing.

Instagram helps show off
company culture and can also
portray the “human” side of
your business.
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Be Social. (Continued)

Facebook is the platform for more promotional
and product-focused content.

• Use the product images we’ve provided in the toolkit. Add your
   personal comments to the post, and link the post to your company
   website.
• Rotate different product videos and images weekly.
• Post photos of your employees at work, having fun, and at events.
• Let people know about community and non-pro�t events you support.

The content you post on your Facebook and LinkedIn pages can be
repurposed on your Twitter feed.

Much of the content you post on your Facebook and LinkedIn pages
can also be posted on Instagram. In addition to showcasing company
culture, Instagram is an ideal forum for showing off great photos.

Don’t Have Social Pages for Your Company?
If your company doesn’t have branded social channels, then post
the content on your personal social media. We recommend focusing
on LinkedIn. Reason: it’s likely you and your employees have professional
connections with your prospects and customers on LinkedIn. It’s less
likely that their friends and followers on Facebook are in the medical
imaging profession.

Where Should You Post?

LinkedIn is an effective platform
for sharing informative content.
Professionals who are on LinkedIn
are looking for opportunities
to connect with others in their
industry to learn and grow
together.

Facebook promotes the “human”
side of the brand and lets you
connect with customers in a less
formal way.

Twitter is a place to see the latest
news and “what’s happening.”
It’s common to use Twitter for
content marketing.

Instagram helps show off
company culture and can also
portray the “human” side of
your business.
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Most of your target audience uses social media to �nd industry-related
news and education. Be proactive and �nd buyers where they
prefer to hang out, rather than hoping they somehow �nd you.

SOCIAL MEDIA SUPPORT

Click Here to
Download the �les

Today, it’s essential to integrate social media into your marketing activities.
We’ve created a social media post and artwork for you to use in your Linked In,
Facebook and Instagram accounts.

https://carestream.stylelabs.cloud/collections/c6f1e41acc7d4c288b294dc9460d1d
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PRESENTATION PPT

A PowerPoint is provided for you to present the DR Detectors Family your way.
If you have any questions, don't hesitate to contact us.

https://carestream.stylelabs.cloud/collections/0ed27972f9c34446bedf93fc90718b
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E-SIGNATURE

Use this promotional E-Signature in your Email communications to spread
the word to customers about the DR Detectors Family with every touch!

https://carestream.stylelabs.cloud/collections/3aaf828adfed4a8d9f4e2b7b0e733e
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PROMOTIONAL VIDEO

Share our promotional videos to promote the DR Detectors Family dynamically
and its full potential to your customers.

https://carestream.stylelabs.cloud/collections/822623dabca242bca1eae4926068dd
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https://www.carestream.com/en/us/
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https://twitter.com/Carestream
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https://www.youtube.com/user/carestreamhealth1
https://www.facebook.com/carestream/
https://www.carestream.com/blog/



